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Thank you for your support and participation in the Arts & Economic Prosperity 6 (AEP6) study. Americans for the 
Arts is excited to release this Communications Toolkit that houses a series of resources and best practices to support 
your needs. Together, let’s work to be more proactive in talking about the good work that arts and culture does in our 
communities. 

This Toolkit is designed to help you share and leverage the findings of your local AEP6 study, an economic and social 
impact study of the nonprofit arts and culture industry. You’ll find customizable assets that can assist your organization 
with external messaging, community engagement, and driving awareness of a powerful tool that has enabled arts and 
culture organizations across the U.S. to advocate for critical arts policy and funding. 

On the following pages, please find downloadable links to various digital resources and best practices. We encourage 
you to use these tools to drive awareness on the results of the AEP6 study and the importance of arts and culture in 
your local communities.

Updates to this toolkit include the National AEP6 Study report, local press materials, AEP6 Awareness campaign 
tools, and more!

For questions or to collaborate with the AEP6 Project Team, please contact:

Dr. Genna Styles-Lyas
Director of AEP6 Community 
Engagement and Equity
glyas@artsusa.org 

Ben Davidson
Senior Director of 
Research Services
bdavidson@artsusa.org 

WELCOME TO THE AEP6 COMMUNICATIONS TOOLKIT!

mailto:glyas@artsusa.org
mailto:bdavidson@artsusa.org


Arts & Economic Prosperity 6: 
The Economic and Social Impact Study of Nonprofit Arts & Culture Organizations & Their Audiences

The newly released Arts & Economic Prosperity 6 (AEP6) is an economic and social impact study of the nation’s nonprofit arts and culture 
industry. Building on its 30-year legacy as the largest and most inclusive study of its kind, AEP6 provides detailed findings on 373 regions from 
across all 50 states and Puerto Rico—ranging in population from 4,000 to 4 million—and representing rural, suburban, and large urban 
communities.

With its largest cohort ever, AEP6 uses a rigorous methodology to document the economic contributions of the arts and culture industry, 
demonstrating locally as well as nationally, nonprofit arts and culture are a critical economic driver of vibrant communities. The arts and culture 
industry supports jobs, generates government tax revenue, strengthens the visitor economy and community vibrancy, and helps to preserve 
authentic cultural experiences.

For the first time, AEP6 expands beyond the economic and financial data to learn about the nonprofit arts and culture sector’s social impact on the 
overall well-being of communities and the importance of affirming spaces in BIPOC (Black, Indigenous, People of Color) and ALAANA (African, 
Latine, Asian, Arab, Native American) identifying communities. 

By measuring the industry’s wide-ranging impact, public and private sector leaders can work together to secure arts and culture funding and 
arts-friendly policies that shape more vibrant and equitable communities.

Download Instagram Graphics

ATTENTION: All AEP6 findings are strictly embargoed and may not be shared until after the October 12 national 
release. The research partners will receive their customized final report(s) the week of October 2.

Download National Study Full 
Report

Download National Study 
Brochure

https://drive.google.com/file/d/1JNtSkqYSF5ckk3HAHUPTzyt079CTJCB7/view?usp=drive_link
https://drive.google.com/file/d/1JNtSkqYSF5ckk3HAHUPTzyt079CTJCB7/view?usp=drive_link
https://drive.google.com/file/d/1nKWjSmy30szQay3sx5iB0Rui_M3Ce3FF/view?usp=drive_link
https://drive.google.com/file/d/1nKWjSmy30szQay3sx5iB0Rui_M3Ce3FF/view?usp=drive_link


1
Arts & Economic Prosperity 
6 (AEP6) is an economic 
and social impact study of 
the nation’s nonprofit arts 
and culture industry. 
Nationally, the sector generated 
$151.7 billion of economic activity in 
2022—$73.3 billion in spending by 
arts and culture organizations and an 
additional $78.4 billion in 
event-related expenditures by their 
audiences. That economic activity 
supported 2.6 million jobs, provided 
$101 billion in personal income to 
residents, and generated $29.1 
billion in tax revenue to local, state, 
and federal governments. 

Top AEP6 takeaways

2 3
Nonprofit arts and culture 
organizations are businesses. They 
employ people locally, purchase supplies 
and services from nearby businesses, and 
engage in the marketing and promotion of 
their cities and regions. Their very act of 
doing business—creating, presenting, 
exhibiting, engaging—has a positive 
economic impact and improves community 
well-being. Nonprofit arts and culture 
organizations spent an estimated $73.3 
billion which supports 1.6 million jobs and 
generates $18.3 billion in local, state, and 
federal government revenue.

Arts and culture drives 
commerce to local 
businesses. When people attend 
a cultural event, they often make an 
outing of it—dining at a restaurant, 
paying for parking or public 
transportation, enjoying dessert after 
the show, and returning home to 
pay for child or pet care. Attendees 
at nonprofit arts and culture events 
spend $38.46 per person per 
event, beyond the cost of 
admission—vital income for local 
merchants and a value-add that few 
industries can compete with.

NATIONAL FINDINGS
The national and local study findings will be released soon! In 
the meantime, here are a few takeaways from the upcoming 
national report. All AEP6 findings are strictly embargoed and may 
not be shared until after the October 12 national release.



4
Arts and culture strengthens 
the visitor economy. One-third 
(30.1%) of attendees travel from 
outside the county in which the 
activity takes place; they spend an 
average of $60.57, twice that of 
their local counterparts ($29.77). 
Three-quarters (77%) of nonlocal 
attendees reported that the primary 
purpose of their visit was to attend 
that cultural event.

Top AEP6 takeaways
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A vibrant arts and culture 
community keeps residents 
spending locally. When local 
attendees to nonprofit arts and 
culture events were asked what they 
would have done if the event where 
they were surveyed had not been 
available, 51% said they would have 
“traveled to a different community 
to attend a similar arts or cultural 
activity.”

Spending by attendees to 
BIPOC and ALAANA events 
reflect national spending. 
Attendees at organizations serving a 
community of color spend an average 
of $38.29 per person per 
event—virtually identical to the overall 
national average of $38.46. Attendees 
to BIPOC and ALAANA events from 
outside the county represented 27.8% 
of the audiences (nationally it was 
30.1%). Even the spending by nonlocal 
attendees to BIPOC and ALAANA 
organizations was nearly identical to 
the national average ($58.98 and 
$60.57, respectively).

NATIONAL FINDINGS
The national and local study findings will be released soon! In 
the meantime, here are a few takeaways from the upcoming 
national report. All AEP6 findings are strictly embargoed and may 
not be shared until after the October 12 national release.
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Pride in community. 89% of 
attendees agreed that the activity or 
venue they were attending was “a 
source of neighborhood pride for 
the community.” 86% said they 
would “feel a sense of loss if that 
activity or venue was no longer 
available,” and 86% felt it important 
that future generations also be able 
to have that cultural experience.

Top AEP6 takeaways
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Arts and culture builds more 
livable communities. 86% of 
Americans say, “arts and culture are 
important to their community’s 
quality of life and livability,” and 
79% of the American public believe 
that the arts are “important to their 
community’s businesses, economy, 
and local jobs.”

Improving personal well-being. 
78% of the population say the arts are a 
“positive experience in a troubled 
world,” 69% of the population believe 
the arts “lift me up beyond everyday 
experiences,” and 71% feel the arts 
give them “pure pleasure to experience 
and participate in.”*

NATIONAL FINDINGS The national and local study findings will be released soon! In 
the meantime, here are a few takeaways from the upcoming 
national report. All AEP6 findings are strictly embargoed and may 
not be shared until after the October 12 national release.
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Building empathy and 
understanding. 72% of 
Americans believe, “The arts 
provide shared experiences with 
people of different races, 
ethnicities, ages, beliefs, and 
identities (gender, political, national 
origin),” and 73% agree that the 
arts “helps me understand other 
cultures better.”*

Top AEP6 takeaways

Post-COVID audiences spent more, 
traveled less. Nationally, per person 
event-related spending increased from 
$31.47 to $38.44 in the years between 
AEP5 and AEP6 (2016 and 2022)—a 22% 
increase, matching the rate of inflation 
during that period. The percentage of 
nonlocal attendees (coming from outside 
the county in which the event took place) 
decreased from 34% in AEP5 to 30% in 
AEP6 (-11.5%).

Arts sparks creativity and 
innovation. “Creativity” is among 
the top five applied skills sought by 
business leaders—per the 
Conference Board’s Ready to 
Innovate report—with 72% saying 
creativity is of “high importance” 
when hiring. For the second year in 
a row, “creativity” tops the list as the 
#1 soft skill needed in business 
(LinkedIn).

NATIONAL FINDINGS
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The national and local study findings will be released soon! In 
the meantime, here are a few takeaways from the upcoming 
national report. All AEP6 findings are strictly embargoed and may 
not be shared until after the October 12 national release.

http://www.americansforthearts.org/sites/default/files/pdf/information_services/research/policy_roundtable/ReadytoInnovateFull.pdf
http://www.americansforthearts.org/sites/default/files/pdf/information_services/research/policy_roundtable/ReadytoInnovateFull.pdf


Study Launch Event Tools



Thursday, October 12th
2:00 - 3:30 PM EST
Live Virtual Event

Please join us for the national release AEP6! During this 
virtual event, we’ll debut the latest economic and social 
impact findings. Not only will you be the first to learn 
the highly anticipated national impact numbers, but 
you’ll hear from arts partner communities, elected 
officials, artists, and national strategic partners about 
how and why this study is vital to the work they do in 
building stronger communities. The AEP6 Launch event 
will be hosted by the legendary multi-award-winning 
actress, singer, dancer, and civil rights activist, Rita 
Moreno. 

October 12th National Launch
STUDY LAUNCH EVENT TOOLS HOST YOUR OWN AEP6 LAUNCH 

WATCH PARTY!

Use the below customizable digital assets to 
invite your local arts community to support the 
launch of AEP6.

Save the Date Social Graphics
Zoom Backgrounds
Digital Invite

Customize files by 
adding your own logo. 

Download below

Register Now!

https://drive.google.com/drive/folders/1BuRWcge1aZkXKOsCDRMM5078Rj-UBk0-?usp=sharing
https://drive.google.com/drive/folders/1JdN1XxV_2odstpceQfZ7IkGvmBRdb81Q?usp=sharing
https://drive.google.com/drive/folders/1fRTU2LEa-0PWNeNry_QZZ-PJ7xEb4VWh?usp=drive_link
https://artsusa.zoom.us/webinar/register/WN_r2wON8-zSi6hT1gZ8QaNbg


AEP6 STUDY STYLE GUIDE 



AEP6 STYLE GUIDE
NATIONAL STUDY 



AWARENESS CAMPAIGN
AEP6 STUDY STYLE GUIDE

Download AEP6 & AFTA Logos Download AEP6 Style Guide

https://drive.google.com/drive/folders/1Pv4Fj-E9vaaPySBiG_MEHxw1PPkytQjx?usp=drive_link
https://drive.google.com/file/d/12pwqlxTteT0rQty75Yi4k-7m3qjw9nMf/view?usp=drive_link


AWARENESS CAMPAIGN
AEP6 STUDY STYLE GUIDE



AEP6 STYLE GUIDE



Communications Planning Template 



COMMUNICATIONS 
PLANNING TEMPLATE

Download this template to help your organization build 
out an AEP6 communications plan. Prompts will help you 
walk through the following:

● Communications Objectives: Informational, 
Attitudinal, Behavioral

● Key Considerations: Critical Issues, Key 
Audiences, Key Messages

● Plan of Action: Strategic Approach, Tactics, Roles 
& Responsibilities

● AEP6 Local Launch Timing & Measurement: 
Pre-Launch, Launch, Post-Launch, Measuring 
Success

● Budget DOWNLOAD THE TEMPLATE

https://drive.google.com/file/d/12BRus28tNFwgT1bccjG6kgLU70nBSN4g/view?usp=sharing


Press & Media Resources



Here are a few common PR keywords that you should know right away. These will help you navigate the PR world with greater ease and 
allow you to understand and act.
 
Press Release: a one to two-page announcement that describes a significant announcement, event, or story prepared and distributed to 
the press to generate coverage and stories.
 
Pitch Email: a compelling email sent to a reporter/media outlet to inform them of a newsworthy topic and gauge their interest in writing 
a story.
 
Media Alert: similar to a press release, but shorter and simpler. Instead of telling the entire story, a media alert does what its name 
implies. It alerts the media, but in a more factual manner. It is the basic: Who, What, Where, When and Why.
 
Media List: a comprehensive list of key members of the media, including name, contact information, media outlet and area of expertise 
(such as local news, business, community outreach, etc.).
 
Boilerplate: a short paragraph found at the end of a press release that briefly and concisely describes the company or organization.
 
Elevator Statement: a short description of a company that explains the concept in a way that any listener can 
understand it in a short period of time.

PUBLIC RELATIONS KEYWORDS
PRESS & MEDIA RESOURCES



The more people who know about the power of arts and culture and 
your AEP6 findings, the stronger your advocacy efforts are for arts 
and culture funding and arts-friendly policies.
 
Below are six critical steps to ensure you are maximizing your 
message. Other optional tactics including a press conference, 
editorial board meeting, and op-ed are also detailed in this toolkit.
 
Step 1: Customize the media materials/press release
Step 2: Research and create a media list
Step 3: Draft and distribute your press release, media alert and/or 
pitch email
Step 4: Follow up
Step 5: Monitor
Step 6: Promote success

GETTING THE WORD OUT
PRESS & MEDIA RESOURCES

Download Guide

https://drive.google.com/file/d/19dMcpeK98BDhzHG525j89b7lzqaEJWY_/view?usp=sharing


Key Messaging
The Arts & Economic Prosperity 6 (AEP6) is the sixth national study of the economic impact of the arts and culture 
industry. Use the AEP6 Key Messaging document to help build your local messaging of the study results. 

Arts & Culture Builds Jobs and the Economy.
Arts and culture supports jobs, generates revenue for 
local businesses, and provides authentic cultural 
experiences that strengthen tourism.

PRESS & MEDIA RESOURCES

Arts & Culture Builds More Livable Communities.
Arts and culture beautifies cities and towns, brings joy to 
residents, as well as celebrates and preserves diverse 
cultural expressions and traditions—improving emotional 
health and well-being.

Arts & Culture Builds Creativity and Innovation.
Arts and culture powers the creative communities where 
people want to live and work, where entrepreneurs and 
innovation thrive, and where businesses and night-time 
economies flourish.

Arts & Culture Builds Empathy and Understanding.
Arts and culture fosters empathy, tolerance and inclusion by 
enabling people to see the world from the diverse 
perspectives of their community.

Arts & Culture Builds Social Connections.
Arts and culture creates opportunities for shared experiences 
that strengthen social bonds, sense of belonging, as well as 
community pride and identity.

Download Key Messaging 
Document

All AEP6 findings are strictly embargoed and may not be shared until after the 
October 12 national release.

https://drive.google.com/file/d/1IVk0WxTPpczh3LjI-3YA6wT8YI9GrWTT/view?usp=sharing
https://drive.google.com/file/d/1IVk0WxTPpczh3LjI-3YA6wT8YI9GrWTT/view?usp=sharing


PRESS SHELLS

To help make the case for arts and culture 
to your local media, download these 
editable press release templates and tailor 
it to your needs. Simply fill in the 
highlighted placeholders, delete any 
highlights that remain, and distribute to 
media outlets in your area (local print, 
broadcast, and online media outlets).

Download: 
Local Press Template (embargoed until 10/12)
Media Alert Template  (embargoed until 10/12)
Quotes from National Partners

PRESS & MEDIA RESOURCES

All AEP6 findings are strictly embargoed and may not be shared until after the October 12 national 
release.

https://docs.google.com/document/d/1hPowNt7pfD-vKQ5LnsT47QbaAX0paWGn/edit?usp=drive_link&ouid=105042698709943750189&rtpof=true&sd=true
https://docs.google.com/document/d/13pAe2tCADOjqBlcM9_NrEK1E0VDo-NAN/edit?usp=drive_link&ouid=105042698709943750189&rtpof=true&sd=true
https://drive.google.com/file/d/1BdHY456qwGhk3P3HNzx8lUQHFcal2isT/view?usp=sharing


Have a few questions about AEP6? Check 
out our FAQs. 

If you have additional questions or want to collaborate with 
the AEP6 Project Team, please contact:

Dr. Genna Styles-Lyas
Director of AEP6 Community Engagement and Equity
glyas@artsusa.org 

Ben Davidson
Senior Director of Research Services
bdavidson@artsusa.org 

FREQUENTLY ASKED 
QUESTIONS

PRESS & MEDIA RESOURCES

Download FAQs

mailto:glyas@artsusa.org
mailto:bdavidson@artsusa.org
https://drive.google.com/file/d/1miW8ojMUQk1sqUdVQfBsfh9CowpmACf1/view?usp=drive_link


MEDIA TOOLS
Now that you have the results of your AEP6 study and 
you've examined the messages and angles they 
provide, it's time to spread the word about the 
economic and social value that arts and culture bring 
to your community. By strategically working with the 
media, you can ensure that the public knows that arts 
and culture is a vital part of your community. 
 
Below are additional tools and resources to help you 
gain media attention for your AEP6 results.

Download Resources: 
● Best practices for a media interview
● Press Conferences
● Media Training Resources
● Editorial Boards

PRESS & MEDIA RESOURCES

https://drive.google.com/file/d/1ZjLeLInSWbmNYrnzr0IVc7TmY-remVud/view?usp=sharing
https://drive.google.com/file/d/1jKg-hW7fkWOrs8jKzRQZEZgrH_EhtsQ_/view?usp=sharing
https://drive.google.com/file/d/1IKHHJ0vaPSTI6aKqooQgk0vR_Z0oX7dC/view?usp=drive_link
https://drive.google.com/file/d/1E2Gtmqp0Vg1jb13FRZYb0wY5zdMWYH4o/view?usp=drive_link


Awareness Campaign



“Share the Insights”
AWARENESS CAMPAIGN

Across the nation, arts and culture has 
proven to be a force of its own. Beyond its 
contribution to the human experience, arts 
and culture is an economic driver of 
vibrant and livable communities. The 
findings from AEP6 reinforce the need to 
invest in arts and culture as a critical 
industry that supports jobs, generates 
government revenue, strengthens the 
visitor economy, and helps preserve 
authentic cultural experiences. 

This campaign is designed to create 
awareness around AEP6 findings, utilizing 
the data to support change at both the 
national and local level—including at each 
of the 373 regions across all 50 states and 
Puerto Rico.



Values-driven 
campaign 
messaging focuses 
on how arts and 
culture enhances 
everyday life—from 
preserving cultural 
experiences to 
building jobs and 
the economy.

Messaging identifies 
arts and culture’s 
most important 
contributions to the 
community and the 
need to share those 
insights with our 
audiences. 

Vibrant graphics, 
motivational 
messaging, and an 
engaging 
call-to-action invite 
audiences to utilize 
the research. 

The campaign look 
and feel is powerful 
yet welcoming, and 
easily translates to 
other platforms such 
as digital 
newsletters, posters, 
social media, etc. 

Campaign Overview
AWARENESS CAMPAIGN



2023 AWARENESS CAMPAIGN

“SHARE THE INSIGHTS”

Download Campaign 
Asset Presentation

All AEP6 findings are strictly embargoed 
and may not be shared until after the 
October 12 national release.

https://drive.google.com/file/d/15VmxukDSAYjLhdQ5iUZYz7nNlY0FtiSB/view?usp=drive_link
https://drive.google.com/file/d/15VmxukDSAYjLhdQ5iUZYz7nNlY0FtiSB/view?usp=drive_link


Campaign Assets



STYLE GUIDE
AWARENESS CAMPAIGN



AWARENESS CAMPAIGN
CAMPAIGN STYLE GUIDE

Download Campaign Style Guide

https://drive.google.com/file/d/1rRACqncag2ff05ji2Z80w2z44sV5wTIC/view?usp=sharing


AWARENESS CAMPAIGN
CAMPAIGN STYLE GUIDE



CAMPAIGN STYLE GUIDE



INSTAGRAM
Here is a collection of Instagram sample copy and graphics 
for your team to use to promote your AEP6 study findings. 
Post these concepts and the other examples from your 
business IG account to help tell your community about AEP6 
results.

Suggested Captions: 
Have you read the Arts & Economic 
Prosperity 6 study yet? Did you know that 
in 2022, arts and culture generated $151.7 
billion in economic activity? Check it out 
today! AEP6.AmericansForTheArts.org 
(LINK)

Hashtags: #AEP6 #ArtsMatter 
#ArtsandCultureBuilds
#SharetheInsights

CAMPAIGN ASSETS | SOCIAL MEDIA

The arts and culture industry supports 
2.6 million jobs and generated 
$151.7 billion in economic activity last 
year. Learn more about the economic 
and social impact of arts and culture 
in our study. 
AEP6.AmericansForTheArts.org (LINK)

Hashtags: #AEP6 #ArtsMatter 
#ArtsandCultureBuilds 
#SharetheInsights

Download Instagram Graphics
Need more social post ideas? Source from the key message 
document. Another Tip: from your business Instagram 
account, add a Link Sticker and link to 
AEP6.AmericansForTheArts.org 

Download Key 
Messages

All AEP6 findings are strictly embargoed and may not be 
shared until after the October 12 national release.

https://drive.google.com/drive/folders/16vKePAItdVhC4Zsn_dYrNmpxzHdO0_ZJ?usp=sharing
https://drive.google.com/file/d/1miW8ojMUQk1sqUdVQfBsfh9CowpmACf1/view?usp=drive_link
https://drive.google.com/file/d/1miW8ojMUQk1sqUdVQfBsfh9CowpmACf1/view?usp=drive_link


FACEBOOK & LINKEDIN
Here is a collection of Facebook & LinkedIn sample copy 
and graphics for your team to use to promote your AEP6 
study findings. Please utilize them on your communication 
channels to help tell your community about AEP6 results.

Suggested Caption: 

Across the nation, arts and culture has proven to be a 
force of its own. Beyond its contribution to the human 
experience, arts and culture is an economic driver of 
vibrant communities. The findings from AEP6 reinforce the 
need to invest in arts and culture as a critical industry that 
supports jobs, generates government revenue, strengthens 
the visitor economy, and helps preserve authentic cultural 
experiences. AEP6.AmericansForTheArts.org

Hashtags: #AEP6 #ArtsMatter #ArtsandCultureBuilds
#SharetheInsights

Download Facebook/LinkedIn Graphics

CAMPAIGN ASSETS | SOCIAL MEDIA

All AEP6 findings are strictly embargoed and may not be 
shared until after the October 12 national release.

https://drive.google.com/drive/folders/16vKePAItdVhC4Zsn_dYrNmpxzHdO0_ZJ?usp=sharing


TWITTER
Here is a collection of Twitter sample copy and graphics for 
your team to use to promote your AEP6 study findings. 
Please utilize them on your communication channels to help 
tell your community about AEP6 results.

Suggested Caption: 

Across the nation, arts and culture has proven to be a force 
of its own. Beyond its contribution to the human experience, 
arts and culture is an economic driver of vibrant 
communities. The findings from AEP6 reinforce the need to 
invest in arts and culture as a critical industry that supports 
jobs, generates government revenue, strengthens the visitor 
economy, and helps preserve authentic cultural experiences. 
AEP6.AmericansForTheArts.org

Hashtags: #AEP6 #ArtsMatter #ArtsandCultureBuilds
#SharetheInsights

Download Twitter Graphics

CAMPAIGN ASSETS | SOCIAL MEDIA

All AEP6 findings are strictly embargoed and may not be 
shared until after the October 12 national release.

https://drive.google.com/drive/folders/16vKePAItdVhC4Zsn_dYrNmpxzHdO0_ZJ?usp=sharing


ALT-TEXT Here is example alternative text for each social graphic. Alternative text is a short written 
description of an image, which makes sense of that image when it can't be viewed for some reason. 
This text also helps screen-reading tools describe images to visually impaired readers.

Alt Text:

CAMPAIGN ASSETS | SOCIAL MEDIA

Illustrated graphic that says 
Arts and Culture Builds Jobs & 
the Economy with colorful 
background patterns, and Arts 
and Economic Prosperity 6 
study logo with American For 
The Arts logo. Text reads: Arts 
and culture supports jobs, 
generates revenue for local 
businesses, and provides 
authentic cultural experiences 
that strengthen tourism.

Alt Text:
Illustrated graphic that says Arts 
and Culture Builds Social 
Connections with colorful 
background patterns, and Arts 
and Economic Prosperity 6 study 
logo with American For The Arts 
logo. Text reads: Arts and culture 
creates opportunities for shared 
experiences that strengthen 
social bonds, sense of 
belonging, as well as community 
pride and identity.

Alt Text:
Illustrated graphic that says Arts 
and Culture Builds Creativity & 
Innovation with colorful 
background patterns, and Arts 
and Economic Prosperity 6 study 
logo with American For The Arts 
logo. Text reads: Arts and culture 
powers the creative communities 
where people want to live and 
work, where entrepreneurs and 
innovation thrive, and where 
businesses and night-time 
economies flourish.

Alt Text:
Illustrated graphic that says Arts 
and Culture Builds More Livable 
Communities with colorful 
background patterns, and Arts 
and Economic Prosperity 6 study 
logo with American For The Arts 
logo. Text reads: Arts and culture 
beautifies cities and towns, brings 
joy to residents, as well as 
celebrates and preserves diverse 
cultural expressions and 
traditions—improving emotional 
health and well-being.

Alt Text:
Illustrated graphic that says Arts 
and Culture Builds Empathy & 
Understanding with colorful 
background patterns, and Arts 
and Economic Prosperity 6 study 
logo with American For The Arts 
logo. Text reads: Arts and culture 
fosters empathy, tolerance and 
inclusion by enabling people to 
see the world from the diverse 
perspectives of their community.



CAMPAIGN ASSETS: SOCIAL MEDIA

SOCIAL MEDIA BEST PRACTICES

A social media strategy helps an organization determine their 
target audience, the social networks to join and the type of 
content to develop and share. Questions to think about 
initially include, what is the average age of your user? Are 
they using Facebook or TikTok? What are your resources for 
creating social posts? 

Download Best Practices

https://drive.google.com/file/d/1_3Asgo_k5vtyI8DnR3p1O-avqxzVDplE/view?usp=drive_link


Download sample email copy and best practices for 
your team to adapt and promote your local AEP6 
results. Please use this template to distribute through 
your network to engage your community on the 
impact of arts and culture locally. 

EMAIL TEMPLATE
SUBJECT LINE: [LOCALE’S] NEWLY RELEASED ARTS & ECONOMIC PROSPERITY 
RESULTS

Nonprofit arts and culture have a powerful ability to attract and hold dollars within the community. 
So how do we measure its impact?

 The newly released Arts & Economic Prosperity 6 (AEP6) is an economic and social impact 
study of the nation’s nonprofit arts and culture industry conducted by Americans for the Arts. The 
study shows us that when we invest in arts and culture, we strengthen our economy and build 
more livable communities.

 What continues to set AEP6 apart from other national studies is exactly why it is so useful. It is 
local. [LOCALE] has a custom economic analysis of its arts and culture sector—and the results 
are impressive!

●  In 2022, our local nonprofit arts and culture industry generated $[FIGURE] in 
economic activity, supporting [FIGURE] jobs and generating $[FIGURE] in local and 
state government revenues.

● [LOCALE’s] arts and culture audiences also delivered $[FIGURE] in event-related 
spending, an economic benefit few other industries can compete with.

● For the first time, AEP6 also reveals social impact results for [LOCALE], including 
measurements of arts and culture’s effect on the well-being of communities and 
residents.

 [INCLUDE CALL TO ACTION FOR RECIPIENT]. We would love an opportunity to present our 
findings at your next Board meeting. When is a good time to connect and discuss potential 
partnership opportunities?

 Thank you for your support the arts and culture community!

 Sincerely,

 (Executive Director) 

Learn more about the AEP6 study and how you can get involved today: Organization URL 
here

CAMPAIGN ASSETS

Download Template

Download Email Best 
Practices

All AEP6 findings are strictly embargoed and may not be 
shared until after the October 12 national release.

https://docs.google.com/document/d/1RRtI6_OxzUoDATqJkaR1pTqNulyXoZmP/edit?usp=drive_link&ouid=105042698709943750189&rtpof=true&sd=true
https://drive.google.com/file/d/1yUtObzJof24vUdoTMJP_uhAXRXrDTjIU/view?usp=drive_link
https://drive.google.com/file/d/1yUtObzJof24vUdoTMJP_uhAXRXrDTjIU/view?usp=drive_link


EMAIL HEADERS

CAMPAIGN ASSETS | EMAIL HEADERS

Download Email Graphics

650x90

650x150

Download sample email graphics for your team to 
customize and adapt to promote your local AEP6 
results. 

https://drive.google.com/drive/folders/1MWtCmWIWMg0pk_pJuiNg2YtVoEMF9Ovw?usp=drive_link


728x90

300x250 320x50

300x50

Download Website Graphics

WEBSITE BANNERS
CAMPAIGN ASSETS

Here are sample web graphics for your team to adapt to promote the 
release of AEP6 on your organizational website. 

300x600160x600

All AEP6 findings are strictly embargoed and 
may not be shared until after the October 12 
national release.

https://drive.google.com/drive/folders/16vKePAItdVhC4Zsn_dYrNmpxzHdO0_ZJ?usp=sharing


300x600160x600

728x90

300x250 320x50

300x50

Download Website Graphics

WEBSITE BANNERS
CAMPAIGN ASSETS

Here are sample web graphics for your team 
to adapt to promote the release of AEP6 on 
your organizational website. (LOCALIZE)

LOGO

LOGO

LOGO

(LOCALIZE)

All AEP6 findings are strictly embargoed and 
may not be shared until after the October 12 
national release.

https://drive.google.com/drive/folders/16vKePAItdVhC4Zsn_dYrNmpxzHdO0_ZJ?usp=sharing


Download sample zoom backgrounds to use 
during local stakeholder meetings, AEP6 
presentations or to simply promote the study 
during general meetings. 

ZOOM BACKGROUND
CAMPAIGN ASSETS

Sample Person

Download Zoom Templates

https://drive.google.com/drive/folders/1JdN1XxV_2odstpceQfZ7IkGvmBRdb81Q?usp=drive_link


COMMUNITY & STAKEHOLDER 
ENGAGEMENT



Americans for the Arts is committed to addressing equity 
and inclusion as a critical component of the methodology, 
organizational participation, and collection of data for 
AEP6 by centering and representing BIPOC (Black, 
Indigenous, People of Color) and ALAANA (African, 
Latine, Asian, Arab, Native American) identifying 
communities—a segment of the nonprofit arts and culture 
sector that has been underrepresented in past studies. 

The following resources will help support you and your 
organization through intentional and actionable steps to 
build powerful community advocates, have engaging 
conversations, and create sustainable relationships that 
will last beyond AEP6.

COMMUNITY ENGAGEMENT
COMMUNITY & STAKEHOLDER ENGAGEMENT



COMMUNICATIONS
COMMUNITY & STAKEHOLDER ENGAGEMENT

To effectively disseminate the results of AEP6 to your local 
community, we highly recommend that you make a plan to 
connect with key stakeholders of your community. 

Local Committees

Form a steering committee composed of key members of your 
team, board of directors, and local arts and culture community. 
Also consider prominent business leaders and local politicians 
who can champion the wide-ranging local impact of arts and 
culture. Finally, be deliberate to invite stakeholders that bring 
diverse perspectives and lived experience. This committee will 
work together to refine the messages/angles you will use to 
promote the study findings in your community.

Once you have formed your committee, you can evaluate the 
most effective tactics for your communications plan. 

Tell your arts story again and 
again . Make a plan to do one of 
these per month!

● Chamber of Commerce Arts 

Breakfast 

● Rotary Club Lunch

● Editorial Board meeting

● City/County Council work session

● Arts funders lunch

● Email your Members of Congress

Stakeholder Engagement Communications

https://drive.google.com/file/d/1SKabIzvVBB8BbwsKj_AdqnGKhkjBANsH/view?usp=sharing


COMMUNITY ENGAGEMENT

ENGAGING WITH YOUR 
COMMUNITY
In its simplest form, community engagement 
is the practice  of working collaboratively 
with groups of people affiliated by 
geographic proximity, special interest, or 
similar situations to address issues affecting 
the well-being of those people. 

This guide includes activation points that support responsible 
communication, a service driven mindset, and clear expectations 
that begins to build trust and thoughtful relationships.

Download Engaging with your Community

https://www.americansforthearts.org/sites/default/files/AEP6_CommunityEngagementGuide_0.pdf


COMMUNITY ENGAGEMENT

MAKING CONNECTIONS
Meaningful connections are important and must 
be real and based on trust. This document 
provides guidance to help you make 
introductions, navigate conversations, and advise 
you on how to thoughtfully engage with BIPOC 
and ALAANA organizations to help support the 
AEP6 study and beyond.

We understand that this kind of work is not as simple as a Google 
search and we appreciate the intentionality you will take in your 
research as you engage with different communities. Our hope is 
that you use this resource to discover how to best set a roadmap to 
making new connections and long-term partnerships.

Download Making Connections

https://americansforthearts.app.box.com/s/0z3ajm6xkhtyrlf6lv1cclrplwp1obbq/file/985527338366


MAINTAINING & STRENGTHENING 
COMMITTED COMMUNITY CONNECTIONS

COMMUNITY ENGAGEMENT

Go To Website

Launched in July 2023, our digital workbook is part of a 
series of Americans for the Arts community engagement 
resources intended to help local and statewide research 
partners identify, connect with, and maintain relationships 
with BIPOC and ALAANA arts and culture organizations in 
their community. 

It is a result of research, practitioner experience, and 
community engagement with our local and statewide 
research partners.

This guide prompts AEP6 partners to be curious, acknowledge 
challenges, and push through those challenges thoughtfully.

https://aepworkbook.americansforthearts.org/
https://aepworkbook.americansforthearts.org/


COMMUNITY ENGAGEMENT

Need More Help?

To learn more about these community 
engagement resources, and to discuss how the 
AEP6 study can be most effective in your unique 
community, schedule a call with Dr. Genna 
Styles-Lyas, Director of AEP6 Community 
Engagement and Equity.

Schedule a Call with Dr. Genna Styles-Lyas

https://calendly.com/gstyles_lyas/15min?month=2022-06
https://calendly.com/gstyles_lyas/15min?month=2022-06


HOSTING A LOCAL EVENT



Hosting a local event to share your local 
AEP6 study findings can be one of the most 
effective ways to engage and rally your 
community around the economic and social 
impacts of arts and culture. Access the below 
resources to begin planning your event.

TOOLS & RESOURCES
HOSTING A LOCAL EVENT Building your invite list tips:

Identify the audience(s) that you want to 
attend your event.

Source you AEP6 organizational list.

Leverage your local AEP6 steering committee 
to submit lists.

Reach out beyond your usual suspects.

Prepare personalized invitations for your top 
invitees.

If your event is open to the broader arts and 
culture community, remember to promote 
across other communication channels.

Post Event: Send thank you notes immediately 
following the event.

1

2

3

4

5

6
Download “Save the Date” Copy Template

Download Pitching media to cover your 
local event

Download Itinerary to host Americans for 
the Arts speaker in your local community

Download Daylong Conference Agenda

https://drive.google.com/file/d/1sfIfE0YkVUe6-t_5xRcdyIYRHtMR9kIv/view?usp=sharing
https://drive.google.com/file/d/1jv-jxjYVvNKV0IEniNYXIDjJ-y01tfQ1/view?usp=sharing
https://drive.google.com/file/d/1jv-jxjYVvNKV0IEniNYXIDjJ-y01tfQ1/view?usp=sharing
https://drive.google.com/file/d/1LC7dRj3qn4_E8oAnsKKeAlMb9kZSmk2g/view?usp=drive_link
https://drive.google.com/file/d/1LC7dRj3qn4_E8oAnsKKeAlMb9kZSmk2g/view?usp=drive_link
https://drive.google.com/file/d/1ndJY7m459C9XCbHaH1yr9LgBScoefzMj/view?usp=sharing


HOSTING A LOCAL EVENT | SAVE THE DATE (NATIONAL)

PRINT



HOSTING A LOCAL EVENT | SAVE THE DATE (LOCAL)

PRINT

Insert Logo(s)

Download Assets (LOCALIZE)

https://drive.google.com/drive/folders/1K1jccE9YZIqkSp6Aeb3M22bl-ne_JCjW?usp=drive_link


HOSTING A LOCAL EVENT | PROMOTION

DIGITAL PRINT



ADVOCACY TOOLS & 
RESOURCES



The study results from AEP6 can be one of your most 
valuable tools in building support for arts and culture 
from your elected officials. Elected officials want to 
ensure their cities, states, and regions have strong 
economies.
 
AEP6 will help paint a better picture of the critical role 
nonprofit arts and culture play in creating and sustaining 
vibrant communities. If you already have a relationship 
with one or more of your elected officials, you are ahead 
of the game. If you don't, make it a point to get to know 
them. 

Find out who represents you by simply entering your zip 
code here: 
https://www.votervoice.net/ARTSUSA/address

GETTING STARTED
ADVOCACY TOOLS & RESOURCES

https://www.votervoice.net/ARTSUSA/address


MEETING WITH ELECTED OFFICIALS
ADVOCACY TOOLS & RESOURCES

Here are some tips on meeting with your elected officials:

● Plan to meet with your elected officials as soon as possible. 
● You can meet with your elected officials individually or in a group.
● Make sure they understand and are comfortable with all the information and research from AEP6. It's important that 

they can confidently present the data to others.
● Leave them a short, one-page summary of your AEP6 results. Consider giving them multiple copies so they can readily 

present the information to their constituents.
● Provide them with sample responses they can use with their constituents who don't support the arts or believe 

government funds for the arts are a frivolous waste of taxpayer dollars.
● Tell them how you plan to use your AEP6 results.
● While meeting with the elected official is optimal, meeting with their staff is also important.
● Build a relationship. Don’t let your first meeting be your last.

 
If it's difficult to schedule a meeting with an elected official, try to determine whether they're really busy or just 
trying to avoid meeting with you. If the latter, ask one of your board members to request a meeting and attend 
with you.



PROCLAMATIONS & ADVOCACY DAYS
ADVOCACY TOOLS & RESOURCES

Proclamation Template

Ask legislators that have indicated their support for 
the arts to sponsor a proclamation recognizing the 
economic and social impact of the arts in their 
community (these are sometimes called "whereas 
documents"). Time this resolution to be presented 
as soon as possible after you've announced your 
findings. Someone in your city government may 
write resolutions using a standard format or you 
may be asked to draft the resolution yourself. We 
have provided you with a template proclamation 
you can use below.

Arts and Culture Advocacy Day
Consider designating a specific day to focus on the 
arts and your elected officials: an Arts and Culture 
Advocacy Day, during which as many arts 
supporters as possible visit with their elected 
officials to discuss the importance of arts and 
culture. Ask nonprofit arts and culture organizations 
to visit at least two elected officials on that day. 
Make sure that all elected officials get several visits.

Proclamations

https://docs.google.com/document/d/16WtJYif6qHCibTtGQ-N-YGDuMoteBBhp/edit?usp=drive_link&ouid=105042698709943750189&rtpof=true&sd=true


ADDITIONAL ACTIVATION IDEAS…
ADVOCACY TOOLS & RESOURCES

LEVERAGE A LARGE ARTS 
EVENT: If there is an arts 
festival, museum exhibit opening, 
a play, or concert happening in 
your community, be sure to invite 
your legislator so she/he can see 
how important the arts are to the 
people they represent. This 
experience plus their newfound 
knowledge of the economic and 
social impact of the arts in the 
community would serve as a 
valuable connection.

ACKNOWLEDGE ELECTED 
OFFICIALS: Recognize your elected 
officials at every possible opportunity 
when they use your AEP6 data or 
support arts and culture in general. 
Everyone likes to be thanked. 
Furthermore, they need votes and 
recognition of their good work to 
receive them.

REMEMBER: You're not only a 
constituent and a voter to your elected 
official, but also a valuable resource. 
As a leader in your arts and culture 
community, you can speak on behalf 
of a large group of voters. The arts 
and culture community (board, staff, 
patrons, volunteers, arts educators, 
etc.) represent a large constituency. 
Voter research suggests that people 
with passion are more likely to vote in 
local elections. And arts supporters 
vote in high percentages.



Here is a collection of sample copy and 
graphics for your team to use to target 
elected officials to promote your AEP6 
study results.

ADVOCACY SOCIAL 
ENGAGEMENT

TOOLS & RESOURCES

Download Graphics and Copy

All AEP6 findings are strictly embargoed and 
may not be shared until after the October 12 
national release.

https://drive.google.com/drive/folders/16vKePAItdVhC4Zsn_dYrNmpxzHdO0_ZJ?usp=sharing


ADVOCACY TOOLS & RESOURCES | ELECTED OFFICIALS

Leverage social media carousel posts to 
share your local data.

All AEP6 findings are strictly embargoed and 
may not be shared until after the October 12 
national release.



TOOLS & RESOURCES



CONNECT WITH AEP6 
PARTNERS ON SLACK!

Connect with your peers on the AEP6 
Slack channel! While participation is 
optional, engage with other AEP6 
staff and partners on useful 
information, strategies, best practices 
and more. 

Join Us!
To join Slack, contact Dr. Genna Styles-Lyas at 
glyas@artsusa.org

Also check out our Slack Community Guidelines

TOOLS & RESOURCES

mailto:glyas@artsusa.org
https://americansforthearts.app.box.com/s/0z3ajm6xkhtyrlf6lv1cclrplwp1obbq/file/984316488498


NEED MORE RESOURCES?
There’s always resources on Box.net.

All Resources for AEP6 Partners

https://americansforthearts.box.com/s/0z3ajm6xkhtyrlf6lv1cclrplwp1obbq


CONTACT US

Director of AEP6 Community 
Engagement and Equity

glyas@artsusa.org 

Dr. Genna Styles-Lyas
Senior Director

of Research Services
bdavidson@artsusa.org 

Ben Davidson

mailto:glyas@artsusa.org
mailto:bdavidson@artsusa.org

